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Q Idaho Barley Commission Celebrating 20 Years

IBC was created in 1988. Its mission is to
enhance the profitability of Idaho barley
growers through research, market de-
velopment, information and education.

Strategic Priorities identified in
IBC's 2005 Strategic Plan include:

e Improve Productivity — develop
new barley varieties with improved perfor-
mance; adopt best management practices;
and create innovative uses for Idaho barley.

¢ Enhance Profitability — assist grow-
ers with marketing & risk management strat-
egies; fine-tune production costs; expand
markets; and foster competitive transpor-
tation.

e Expand Partnerships — Promote
leadership in the Idaho grain industry; meet
customer needs; and maintain effective
communications with our stockholders.

Production / Funding Challenges —

Idaho barley crops in 2006 and 2007
were the two smallest in the past 30 years.
As a result, the IBC expects to drawdown its
reserves by at least $150,000 in FY 2007
and 2008. To address future funding chal-
lenges, the IBC will conduct a vote later
in the fall on whether growers would
support future legislation giving the
board authority to set the assessment at
a rate up to a maximum of $.04/Cwt.
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GROWER SERVICES

We partner with the Idaho Grain Produc-
ers Association (IGPA) and National Barley
Growers Association (NBGA) to address poli-
¢y issues affecting your bottom-line. Some of
these issues have included:

Federal farm safety net, crop insurance,
taxes, water, energy, transportation, trade,
pesticide registrations and environmental
regulations.

Highlights...

e Two IBC board members, Craig Corbett
and Evan Hayes, served as president of the
National Barley Growers.

¢ Managed the business office of the Na-
tional Barley Growers for six years (1992-93,
1995-96, 2006-07).

e \Worked to restore the Malt Barley Crop
Insurance in 1996 and was the first state to
introduce Revenue Assurance coverage for
barley. 64% of Idaho barley acreage was in-
sured in 2007.

e Led efforts in 2008 to fix disparities
between malt quality specifications in crop
insurance and industry contracts.

e Secured more than $60,000 in fed-
eral grants to support risk management
education programs, including grower
workshops, special newsletters and a com-
puterized risk management learning tool
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available on line at www.agsurvivor.com.

e Offered grain marketing and risk man-
agement training to more than 1,250 pro-
ducers across the state since 2002.

e Published weekly Idaho Grain Market
Report since 1995.

e Updated Idaho barley production costs
for malting and brewing companies.

e Launched a barley pesticide action plan
in 1996, resulting in 6 pesticide registrations,
including Warrior insecticide in 2007.

® |GPA led the effort to restore field burn-
ing as a management tool in Idaho in 2008.

e |GPA led the fight to eliminate Idaho
personal property tax in 2001,

RESEARCH

We partner with USDA ARS and Univer-
sity of Idaho scientists to develop new barley
varieties and tackle a wide range of produc-
tion and economic challenges.

Highlights...

e Secured $4.6 million in federal fund-
ing to construct the ARS Advanced Genetics
Research Laboratory for barley, wheat and
potatoes at Aberdeen, ID.

e Supported the release of several barley
varieties, including Camas, Criton, Creel and
most recent feed varieties Tetonia and Lenetah.

e Supported the release of North Amer-
ica’s first winter malting barley — Charles
— that has 35% yield gain over most spring
varieties.

e Supported the release of the world's
first low phytate barley varieties — Herald and
Clearwater — which improve animal nutrition
and reduce phosphorous waste.

e Conducted agronomic studies on ir-
rigation efficiency, weed control, mealybug
and foot rot control.

e Funded a joint venture with West-
Bred LLC to expand seed production of
new competitive food barleys with higher
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levels of beta-glucan fiber.

e Coordinated a project in 2006 to iden-
tify Best Management Practices to control ris-
ing fuel and fertilizer prices.

MARKET EXPANSION

We partner with our in-state malt and
brewing companies, the National Barley
Foods Council and US Grains Coundil to
expand markets for Idaho barley. The US
Grains Council is a non-profit trade associa-
tion based in Washington, D.C. that works in
more than 50 countries around the world to
expand markets for U.S. barley, corn, sorghum
and their co-products.

Highlights...

e Worked with the Idaho Governor on
malt plant expansions in Idaho Falls, includ-
ing a doubling of the Anheuser Busch plant
and the new GModelo malt plant.

e Secured a FDA
heart health claim
in 2006 showing
that barley beta-glu-
can fiber lowers choles-
terol and reduces the risk of
heart disease.

e Two IBC board members, Doug Scoville
and Dan Mader, served as president of the
National Barley Foods Council, a non-profit
group that promotes barley food consump-
tion.

e Facilitated the first U.S. food barley
sales to Japan in 2007, all of it sourced from
Idaho.

e Expanded U.S. feed barley sales to
Japan by more than 200%, growing from
175,000 tonnes in 1997 to more than
540,000 tonnes this year.

o Conducted fish feeding trials in Hager-
man, ID, and Vietnam to evaluate use of bar-
ley as a future fish ingredient.

¢ Funded a feasibility study of a fraction-
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ation facility to separate barley protein and
fiber components for high value human and
fish feed markets with the remaining starch
used for ethanol production. As a result, a
state-of-the art plant has been targeted for
construction in Ontario, OR.

e Received more than $166,000 in USDA
marketing funds to expand domestic food

IBC has launched several new mar-
ket diversification initiatives to ensure
our future competitiveness.

WINTER BARLEYS

We are seizing opportunities created by
better genetics and changing climatic condi-
tions to commercialize winter barleys that will
be well adapted to our growing conditions.
With IBC funding, ARS barley breed-
ers at Aberdeen, ID, and Oregon State
Univ. barley breeders at Corvallis, OR,
are speeding up the release time on
new winter malting and food barleys.
Charles, a winter malting barley that was
released in 2006 and now undergoing final
brewing tests, has shown a 35% yield bump.

MALT BARLEY EXPORTS

The best markets for Idaho malting barley
are still those offered by local malting and
brewing companies who have been contract-
ing in ldaho since 1969. But flat U.S. beer

IBC commissioner Ron Elkin, far left,
speaks to Latin American brewers
conference about Idaho malting barley
advantages, Jan. 2008

A Look Forward

1994 Governor’s Award for
Excellence in Export Marketing

barley marketing (2006-07), expand malting
barley sales to Mexico (1995-2002) and cre-
ate a branded Idaho Prime feed barley certifi-
cation program (1994).

demand means we must look overseas for
future growth opportunities.

Highlights...

e Beer demand is growing at annual
rates of 5-8% in Mexico, Colombia and other
Latin American markets where Idaho barley
will have logistical advantages.

e We are promoting new winter malting
barley varieties to ensure better returns for
Idaho growers.

FOOD BARLEYS

Barley's new heart health claim has cap-
tured the attention of U.S. and Asian con-
sumers, leading to significant growth oppor-
tunities.

Highlights...

e Developing new
varieties with higher
beta-glucan fiber and
improved yields.

® In2008, Japan's
leading food barley
processor  launched
new innovative food
products using high
beta-glucan food bar-
ley grown in Idaho.

e Strong potential
for future growth in
the U.S., Japanese and
Taiwanese markets.

“Barley for Cooking”
product made

from Idaho barley
was introduced in
Japanese market in
2008.
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